Readlities of Drug Addiction

Glamorizing Substance Use Through Social Media

@ Glamorizing advertisements of alcohol, tobacco, and prescription drugs indisputably
influence pre-adolescents and adolescents.

¢ Businesses spend $25 billion dollars annually on alcohol, prescription drugs, and
tobacco advertising.

@ To attract pre-adolescents and adolescents, businesses use celebrities, models,
influencers, bands, etc. to advertise alcohol, prescription drugs, and tobacco.

¢ The glamorization of substances in advertisements, media, and social media
promotes the belief that using these substances is normal behavior.

Social Media Sites Most Often Used by Teens
According to Pew Research Center, social media use of TikTok, Instagram, and Snapchat has
increased. The percentage of teen use in 2022 on social media sites includes:

T T L —— —— _—
~ ~ o~ ~ ~ ~ -~ ~ - ~ e

N
/ Y b Y b4 Y

/ / / / /

/ / / / / /

[ YouTube TikTok Instagram;" Snapchat;" Facebook;’; Twitter
95% use 67% use 62% use 59% use 32% use 23% use

Excessive social media exposure is associated with depression, anxiety, poor sleep, eating
issues, low self-esteem, self-harm, substance misuse/abuse, and addiction among pre-
adolescents and adolescents.

Social Media and Media Influences:

¢ Businesses promote a positive image of their products by showing people having fun,
socializing, and in good health while smoking tobacco, drinking alcohol, and taking
medicines.

¢ Television and movies often have substance use and in many cases, it is portrayed as a
norm, which can create confusion among kids and teens.

¢ Photos and videos of family members and friends may show people smoking and drinking,
which can lead to a child or teen thinking this is normal social behavior.

& The internet, social networking sites, and cell phones offer new and troublesome
opportunities for pre-adolescent and adolescent substance exposure. A variety of social
media sites sell tobacco and alcohol, and few have effective age-verification procedures.

¢ Prescription medicines can also be bought online. The danger of buying medicines online is
that they can be laced with illicit fentanyl or may not be the drug itself.
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¢ It can be difficult for parents to compete with social media advertisements. Although the
U.S. government has restricted tobacco advertising on television, social media is used to
glamorize the use of tobacco. Alcohol has not had the same restrictions and their

advertising has increased.

¢ Regulatory authority over online content is lacking and may not prevent kids and teens from
viewing marketing advertisements of alcohol, tobacco, and drugs. Businesses and marketing
use media and social media to advertise their products, often creating a positive experience

or image, which can increase the willingness of kids and teens to experiment or accept

alcohol, tobacco, and drugs from their peers.

Parent Versus Social Media:
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Federal Laws:
¢ Federal laws prohibit web sites from collecting personal information from children under

the age of 13 without parental consent, but this is very difficult to monitor.
@ There are no federal laws that exists for teenagers, leaving them vulnerable to predators,

drug dealers, bullies, and other dangers.

Research Findings:
@ Late childhood and adolescence is associated with experimentation, exploration, risk taking,
and asserting their independence, making them more vulnerable to the use of substances.
¢ There is consistent evidence that children, teenagers and young adults who are frequently
exposed to substance use and social media have a higher incidence of substance use.
¢ The younger the age at which substances are used, the greater the risk of addiction and

serious health conditions.
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Recommendations from the American Academy of Pediatrics:

¢ Ban tobacco advertising in all media.

¢ Limit alcohol advertising.

¢ Avoid having children exposed to substance-related content (tobacco, alcohol,
prescription & illicit drugs) on television and in PG-13/R-rated movies.

¢ Substance abuse prevention program should discuss advertising of products on social
media and its influence on substance use.

¢ Implement media education programs in the classroom.

Because late childhood and adolescence is a time of experimentation, exploration, risk taking,
forming identity, and asserting their independence, it is extremely important that parents
monitor their kids and teen’s social media activity.

Recommendations from research studies:

¢ Establish a social media policy that respects autonomy but allows parental monitoring
including access to accounts and social media passwords.

Limit screen time.

Monitor kids and teens online behavior frequently and consistently.

Teach kids and teens not to share their personal information.

Monitor privacy settings.

Use parental controls to block content that could be harmful.
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Recent research continues to show the connection between social media and substance use. It
takes vigilance to ensure young kids and teens do not get drawn into the substance world by
the marketing of these products.
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